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LEGENDARY

Using our assets, activities and offerings
to attract and retain workers

Sara Otte Coleman
Tourism Director
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LEGENDARY

It’s not just a logo, tag line or campaign ...
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OBIJECTIVES

Clarify and evolve
North Dakota’s current
brand architecture

Strengthen brand
communications across
all departments and
groups

Help focus story-telling
Align key messages

Support a cohesive
brand look and feel

the

ot / future
our framework

THE LAND
Place
Spirit

Resources

North Dakota is one of the last
authentic landscapes in America.

An epic, rugged terrain that offers
raw and meaningful experiences. A
quality of life that calls the resilient
and hardy, promising real adventure
and bold experiences.

We conducted two brand workshops, exploring key attributes, drivers and perceptions around the North Dakota Legendary brand,
three important themes emerged.

THE FUTURE
Vision
Invention
Opportunity

An open frontier, rich with diverse

industry, resources and opportunities.

This golden prairie offers many paths
to legendary fortune and success.

North Dakota is a state focused on
ideas, not things.

Everyday, emerging challenges
and ideas drive a dynamic business
environment where companies,
communities and people are
transformed.

THE LEGENDS
People
History

Experience

A community shaped by its history,
traditions and big dreams, passed on
and shared with joy and humility from
generation to generation.

A proving ground for past leaders and
future explorers.

A place where a young nation first
began to find its way, North Dakota is
home to a wholesome way of life, with
strong connections to the land and the
nation’s history.




A LEGENDARY
PROVING GROUND

Our land, our legends
and our future
connects

Commerce =LIFE

Promoting living, working, ,
and doing business in the

THE LAND

Place
Spirit
Resources

THE FUTUR

F LEGENDS

Vision
Invention Pgople
Opportunity History
Experience

Tourism = PLACE

Experience, promoting the
sights, sounds and
activities of the state.

People = LEGENDARY

At the intersection of Life
and Place the full potential
of the Legendary brand is

realized.

A place to be tested.

A place to change
fortunes

A place to find
courage, perspective

North Dakota is one of
the last authentic
landscapes in America.

A rugged terrain that
offers raw and
meaningful
experiences and
opportunities that can
change fate and make

In North Dakota | can
do the things | love to
do with real ease and
pleasure.

This land connects me
to the values and way
of life that makes my
home and family

and prosperity strong.

fortunes.

This emerging prairie
offers diverse
opportunity with
many paths to
legendary fortune and
sLccess

DEFENSIBLE

North Dakota offers an abundance of resources, space
and accessibility hard to find anywhere else in North
America.

DIFFERENTIATING

Raw and emerging North Dakota offers an open frontier
where fortunes are made and lost moment by moment.
DESIREABLE

Rugged and kind. North Dakota is home to a wholesome
way of life, with strong connections to the land and the
nations history.



Find the Good Life in North Dakota

Q\“D T,L/& ?s .a.pr.ivate/p.ublic sector funded
initiative designed to help solve the
mm greatest challenge facing our
N business community: workforce
NORTH DAKOTA development, recruitment and
* h ok ok K retention.

Building awareness of North Dakota’s offerings.



Research

Research -356 respondents recently moved to ND

* 1/2 came to be closer to loved ones

* 1/4 came for quality of life

* 1/3 had spent significant time in ND prior to moving
» 2/3 were employed before relocating

* Internet and family and friends were main info
sources used
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Tourism in North Dakota

* The state’s third largest industry

Exported Services
4% Manufacturing




What attracts visitors- entertains residents

CASMIEEION VISITUHS

1./1) X ¥
$P.2 B




What do visitors do?

Overnight Participate Motivate Day Participate Motivate
Visited a state or national park AG% 34%, Visited a state or national park 44% 31%
Visiting museums 27% 1% Hiking or backpacking 17% 10%
Hiking or backpacking 22% 10% Fishing 15% 8%
Sightseeing tour 15% 99, Visiting museums 19% 7%
Camping 10% o Visited Native American sites 9% 6%
Hunting %% 6% Motaorcycling 6% 5%

Camping 9% 5%
Motorcycling % 6% Sightseeing tour 13% 5%
Visited Native American sites 20% 6% Attended a meeting or convention 6% 5%
Fishing 1% 4% Mountain climbing 6% 4%
Overnight Participate Motivate
Ate at unique, local restaurants 55% 0% Day Participate Motivate
Visited historical sites 389 29, Ate at unique, local restaurants 40% 0%

— Scenic drive 36% 2%

Scenic drive 37% 1% — —— -

Visited historical sites 28% 1%
Shopping 24% 0% Shopping 29%, 1%
Wildlife watching 18% 2% Wildlife watching 17% 0%




Where do visitors go?

Number of Regions
Visited for Day Trips

Day Trip Overnight Trip

East Region

66%

22%

Central Region

34%

47%

West Region

27%

65%

Number of Regions Visited
for Overnight Trips




Technigues- recruit

* Use existing content

* Speak to specific interests
* Address their objectives

* Dispel the Myths

* Refer them to other sources both locally and statewide
* Findthegoodlifeinnorthdakota.com
e Ndtourism.com
* Experience and Legendary social sites



Leisure Marketing
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Searéhing for Something Legendary? =
find it now_

PLAN YOUR TRIP TODAY

ThingstoDo  Placesto Stay  Cities & Regions =~ Maps & Guides  Events  Deals

exeriexce NORTH DAKOTA
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Birding Entertainment and Nightlife City Brochures

1

Unique visits -77%
624,937 +26%

51% are organic
visits

#1 referrer to
the site is
Mobile
Facebook
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ThingstoDo  Placesto Stay  Cities & Regions =~ Maps & Guides  Events  Deals

l Be a legendary friend. Share this with your favorite people. [ FHEN P B |
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I .ﬁt wineries may also include vineyards.
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North Dakota Beer and Wine Trail RELATED TOPICS.:




LEGENDARY

Thingsto Do  Places to Stay  Cities & Regions =~ Maps & Guides  Events  Deals

High Resolution Photos el

We hope you like the new NDTourism.com. We are currently working to add high resolution photos to this library. We apologize for any inconvenience
during the transition, and would be happy to assist you with photo needs beyond what is in this current gallery. You may contact Tourism Division
Information Specialist Scooter Pursley for more information on high resolution photo requests.

North Dakota Tourism has high-resclution photos available free of charge for your marketing needs. The print-quality photos in this gallery may be used
for marketing purposes only, and are not to be used commercially. They are not to be altered in any way without the consent of North Dakota Tourism.
Industry partners are asked to make sure the photos used for promotion of their entities are appropriate representations from their areas and are
encouraged to caption the photos to assist travelers.

How to download:

- Browse available photographs

- Complete the media access request form.

- Receive approval and log-in information for the high resolution photo gallery via email
« Loa in to the photo gallery.

- Right click on download link to initiate high resolution photo download

- Each request is for one-time use only.

Browse Topics Browse Cities Browse Regions Browse by Keyword G r R e

Showing 1 - 20 of 209 1|23 28 next last




City Experience




Print Ads
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WALK IN CURIOUS, _
WALK 0UT INSPIRED, | Vo722

North Dakota artists create one-of-a-kind works, for your one-of-a-kind trip
Start your journey at LegendaryND.com.

WATCH IMAGINATION | A/ 722~
GET WINGS. Nt Pyesze

LEGENDARY

Imaginations take off daily in North Dakota.
Start your journey at LegendaryND.com.




Print Ads
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ALIVE AND WELL. ot Dy

Welcome to the Ralph in Grand Forks. No other venue in the nation captures the excitement
of college hockey like Ralph Engelstad Arena - you and 11,642 other screaming fans will agree.
Start yourfjourney.at LegendaryND.com.

HERE, FANS WIN.

If you're a sports fan, we have a s
the fans are always bi a e nd that ma
Start your joufney at L ndaryND
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Legendary Experience




Print Ads
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MAPPED, | 7777
BUT NOT TAMED. Vi 4%1\

Trails and adventures beckon in the Badlands of North Dakota.
Start your journey at LegendaryND.com.

THEBEST MEMORIES
ABE EARRED. | 27 4%

Saddle up on the tralls in North Dakota’s Badlands and your rewards never end
Start your journey at LegendaryND.com.




History Experience




Print Ads
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STORYTELLERS AS SPELLBINDIIIVIGIA‘ LT ,n < -5 3 T |7
S SSELLBINOING | Aft 22y THE THRILLS NEVER GO EXTINCT. | ;

The stories of North Dakota, told by the people of North Dakota.
Start your journey at LegendaryND.com

The stories of North Dakota, told through bigger-than-life characters, will thrill your family as you
explore the 97,000-square-foot addition to the State Museum at the North Dakota Heritage Center.
Start your journey at LegendaryND.com.




Outdoor Experience




Print Ads
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THE MOST INTERESTING BIRDS W
MAKE FOR A MOST INTERESTING VISIT. M

L' BEAGYESN DA R'Y

Point your scope towards North Dakota.
We're home to more national wildlife refuges with birding infrastructure than any other state.

With over 300 species of birds calling our wide open spaces home, chances are you’ll spot your favorites.

Start your journey at LegendaryND.com.

’

WHERE YOU AND
YOUR BEST FRIEND SHINE. W

North Dakota is home to the Central Flyway and its millions of ducks and geese. Take your best shot.
Start your journey at LegendaryND.com.




Print Ads

THE IN-FLIGHT ENTERTAINMENT | a/Zs727
IS ABOUT TO BEGIN. M’%

Pheasant and grouse abound on the prairies'of Nnngﬁpakota — along with your endless optimism.
Start your journeyiagiiégendaryND.com.
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OPEN SEASON | 5i7Zn 7257
ORTIE DRBINARY | VP2

Pheasant and grouse abound on the p of N Dakota along with your endless optimism




Golf Experience
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YOU'VE NEVER SETTLED FOR A SUNROCF. | Mfszﬁ%

ENDARY

You've also never settled for a me-too vacation. Which is why this year,
you owe it to yourself to ride North Dakota's 10 scenic byways and backways.
Start your journey at LegendaryND.com.

CARVED FROM WIND, WATER
AND A WlLl] IMAGINATION.

7V1
LP(‘ENDARY'

In NortH'D‘a,kgta, n‘t'fight.over a tee time, just.who:gets to tee off first.
Start your journey at LegendaryND.com.



tripadvisor North Dakota Tourism JOIN LOGIN [§ usDv E= v

North Dakota v~ Hotels v Flights ~ Vacation Rentals ~ Restaurants  ThingstoDo  Bestof2014  YourFriends f More v  Write a Review #

United States \ Tourism Search for a ci

TripAdvisor. Find your perfect hotel at the lowest price.” Why go anywhere else?

If you've never thought much about North Dakota,
maybe it's time you started. Boasting miles and miles of
hiking trails, including the Lewis and Clark trail, in
addition to multiple museums, golf courses, casinos
and amusement parks, North Dakota is bursting with
things to do. Situated smack between the Great Lakes
and the...

more

v Thunder
5, Thuns

NORTH DAKOTA
S MINNESOTA

bbing

See all phote
il @ Map of North Dakota

Flights to North Dakota
All fares Los Angeles (LAX) to Bismarck (BIS) found by travelers in past 72 hours®

Jun

Apr May _—_
9 Today's lowest fares $478 $433 $408 | Search F

Geg thelist >

CLICK HERE TO START YOUR
JOURNEY TO LEGENDARY.

Popular destinations in North Dakota

For a weekend of fun and relaxation, Bismarck's 19-story Art Deco capitol
you don't have far to. dominates the.
more more

B Dickinson

Dickinson is a progressive city of
more than 27,000 people.

more

Advice from real travelers
= Tourist Board Info

« Weather & When to Go

= Recommended Reading

= History

Online Ads



Social Media — 82.5 Million Total
Impressions

orth Dakota nd.gov §
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L EGENDARY

- = A ing for Something Legendary?
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Cities & Regions =~ Maps & Guides  Events  Deals

Have you tried #SnowBiking? Here are |
lorth Dakota to give it a spir |

okt o
What's it lie to stay in a yurt at Cross f
SP? Some say t's #NDLegendary!

nV @GKXMB

ike to stay in a yurt at Cross F

SP? Some say it's #NDLegendaryl
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North Dakota Heritage Center and State Museum
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Travel North Dakota’s Social Networks

Page Activity 8 Insights Settings Build Audif

Travel North Dakota

Tourist Information - Travel Agency e e —

TWEETS 0
9,761 y 960 More v Edit profile

Timeline About More ~

Pinterest

Photos Videos

Tweets Tweets & replies Who to follow - Refresn - view al

Narth Nakata Taurism

AR i LegendaryND o IS £23

A NDTourism com
k.com/TravelND

N (o] rth Da kota To u ris m S mlgr(‘luoslnormcfako\’z

The official page for North Dakota Tourism! Here you will find photos of attractions &
events, hidden gems. cultural experiences & more. Plan your "Legendary” adventure at
www_NDtourism.com

Featured Browse videos

Q HNorth Dakota - www.ndtourism.com @

N Travel North Dakota

Group Pool [
Sott Date added
About Travel North Dakota [ «uco ]

Travel North Dakota fs a group created by the Norin
Dakota Tourism Division 1o showcase the beauty, fun

Discussions

northdakotalegendary

North Dakota Th:
#ndlegendary to givs

256 3,520 406
followers

posts following




Experience ND Social Networks

Follow, share & engage with us...

QN0 Ve

ROHTM OARGTA

" SNDLegendary
'\ ExperienceND com



Awareness by Media - U.S. Markets

Digital .
Magazines _F %
Outdoor | 5 “
Newspaper _F i
tIJ 2I0 40 60 80

Percent

# + Other Media 4 Only



Visitor Services

* Brochure Distribution
* Travel Counseling

2015 HUNTING & ZTIL 7
FISHING GUIDE  prkacaAidieais

2015-2016
FREE TAKE ONE




NEW to North Dakota

https://www.youtube.com/embed/videoseries?list=PLAMgX2ITDxAR1
WDAghsS1hfxPwNpASssZ

https://www.youtube.com/playlist?list=PLAMgX2IT
DxXAR1WDAghsS1hfxPwNpASssZ



https://www.youtube.com/embed/videoseries?list=PLAMqX2lTDxAR1WDAqhsS1hfxPwNpASssZ
https://www.youtube.com/playlist?list=PLAMqX2lTDxAR1WDAqhsS1hfxPwNpASssZ

Technigues- Retain

* Engage them in the company and community
* Assign Buddies-Welcome Wagon

 Social offerings- specific to their interests
 Community or neighborhood connections

* Who can help?
* YPs
* Chambers
e Community leaders



Summary

* Know your assets

* Look for relevant content

* Don’t recreate what you can borrow

* Focus on the right messages for the right fit — Listen

* Respond to connect and keep conversations going - Engage
* Make it a priority — daily or weekly



